
 

 

S A L E S  A P P R O A C H  
R E T A I L  F L O W  S T U D Y  

 
 
 
 

Product Complimenting 
 “Syneryistic” co-marketing 

opportunities 
 Case Schematic Planning 

Direct Sales and/or Outsourced 
Sales 

 Promotions Strategy 
 Advertising Strategy 

Known Event Planning 
Sponsored Events 
Synergy Opportunities 
In-Store Synergy Marketing 
In-Store Advertising 
Operator Partnerships 

Wholesale 
Distribution 

- Targeted Retail  - Military 
- Specialty Gourmet - Commissary 
- Club Stores  - FoodService 
 

Self-Distributors 
Distribution 

COMMUNICATING THE BRAND’S VALUE THROUGH THE CHANNELS 

Packaging Strategy 
Communications Approach 
Marketing Position 

New Product Development 
Packaging Partnerships 

Consumer 
Supplier 


